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Communication Problem 
Children all over the world and from all walks of life experience bullying. The lack of 

action taken against this problem leads to the isolation of the victims as well as negative 
physical and mental health issues. These issues can follow the victim, and continue to 
plague their lives into adulthood. The worst part is that the public, for the most part, 
doesn’t stand up and take action when they see bullying happening.  
 
Target Audience 
 This PSA will be aimed at the teachers and students in the schools in the Lubbock 
community. Teachers and students in our schools today have the greatest potential to lead 
the anti-bullying movement. They spend the most time with children suffering from 
bullying, and are in the best position to put an end to it. 
 
Objective 
 The anti-bullying PSA will alert teachers and students, who come into contact with 
bullying daily, of the dangers, effects, and severity of bullying. A motivational objective is to 
convince teachers and students to step up and prevent bullying, as well as to create a 
support system for the victims of bullying.   
 
Strategy 
 This PSA will use emotionally impactful visuals to appeal to the target audience. 
Bullying is an emotionally scaring problem, and quite a few people have not seen the 
impact that it can have in a person’s life. This PSA will use footage of children suffering 
from bullying. By using this approach, the audience will have their eyes opened to the 
negative effects facing the victims of bullying.  
 
Content 
 Powerful images of children showing physical, or emotional signs of bullying will 
permeate the 30-second run time of this PSA. Images of hurt or isolated children will be 
shown and accompanied by a voiceover detailing the effects of bullying on children. 
 
Appropriate Medium 
 This PSA will make use of the powerful effect that visual media has on its audience. 
Emotion inspires motivation in an audience, taking advantage of the great emotional 
impact that television offers provides a powerful tool to create action. 
 
Concept and Creative Idea 
 The concept is to use strong emotional motivation to impact the audience, leading 
them to stand up against bullying. People do not like to see the suffering of young children, 
and this effect will lead them to want to take action. The overall message is become the 
voice of the voiceless; stand against bullying. The PSA ends by showing the website 
standup.com and encourage viewers to log on to get more information. 
 
 



Stand Up Against Bullying 
Stand Up (30-second Lubbock TV spot) 

Written by Joshua Hutchinson 
 

VIDEO AUDIO 
 
Slow fade in on tight close up of young boy 
with a black eye. 

 
SFX quiet sound of children chattering. 

 
Fade to young girl with tear streak running 
down her cheek. 

 
Narrator with motherly voice. 
VO: Bullying happens to children of all ages, 
and from all walks of life… 

 
INT. Classroom wide shot of children 
laughing in background. Shift to tight shot of 
elementary-aged girl in foreground. 

 
SFX children laughing 
VO: … it happens every day in schools and 
classrooms around the world. 

 
Pan to students sitting idly by, observing. 

 
VO: It doesn’t go unnoticed, and yet very few 
take a stand. 

 
INT. School hallway 
Middle school male student walking down 
hall is tripped by group of students who 
proceed to point and laugh. 

 
SFX children laughing 
VO: The victims of bullying suffer in 
silence…  

 
Female student steps between group and 
victim. 

 
SFX laughing stops 
VO: … will you be their voice? 

 
Student helps victim off the ground, and the 
two walk away. 

 
SFX uplifting music starts 
VO: Stand up against bullying. 

 
Fade to black 
 

 
 

 
Fade in text 
Standup.com 

 
VO: Go to standup.com to learn how you can 
take a stand against bullying. 

 
 


